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To be completed by Academic Affairs

Title MBA, Marketing

Program Type Emphasis Area

College/School College of Business Administration
Department Business Administration

Academic Level Graduate

CIP Code 52.0101 - 52.0101

Effective CAT 2023-24

Program Requirements and Description as it will appear in the bulletin.

Emphasis Area Requirements

Master of Business Administration (MBA) students seeking an emphasis in Marketing must complete a minimum of
9 hours of Marketing electives beyond MKTG 5700 (MKTG 5700 does not count toward the emphasis in Marketing).
A maximum of 15 hours in any functional area will count toward degree requirements. Only courses that are

substantially different from courses taken for credit in a student’s undergraduate program will be accepted.

If other departments are affected by this proposal, please secure "sign-offs" and indicate for each department the

following:

Program Learning

Outcomes

Learning Outcomes

Demonstrate knowledge of core business content in accounting, finance, information systems, supply

chain analytics, management, and marketing.
Apply core business content and principles for effective business decision making.

Demonstrate analytical skills to solve business problems and evaluate the conditions of corporations and

markets.

Effectively communicate business insights using oral and written formats.

Identify legal/ethical issues and implications, and make informed decisions.

Expand leadership skills to effectively engage with stakeholders in a professional manner.

Demonstrate a global mindset needed to effectively navigate the interconnected nature of today’s

business environment.



Learning Outcomes

Develop, analyze, and evaluate strategic and tactical marketing plans and programs and to assess
marketing performance.

Demonstrate proficiency in digital marketing, social media marketing and analytics.

Describe how marketers can design and adapt their campaigns and strategies based on the study of
consumer behavior.

Attachments

This program will be developed with the intention of delivery in the
following delivery modes (choose all that apply)

Face to face

Justification for

request:
removing 5701 from being listed as a requirement. It is not longer an offered course and was
actually removed some time ago. Thank you

Program Reviewer

Comments
Betsy Sampson (sampsone) (06/13/24 12:32 pm): For HLC substantive changes reporting
purposes, this change is 20%

Key: 251



